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Social Media

e Allsocial media handles should be the same for easier brand recognition
o Consistent posts across all social media platforms

e Incentivize employees of companies to follow HUNGRY on social media.
o Hand out promo cards with all social media handles on it.
o Create alink on HUNGRY’s website that can allow people to make post on their social
media about the company, linking directly to on HUNGRY's website.

e Customer repost post/ promotions on their page to enter contest.
o Towin HUNGRY free swag items, t-shirts, HUNGRY APRONS, and pens.
m JAKPRINTS
o  Private Winner’s Dinner (contest)
o  Special Promotions, only posted on the Social Media Accounts

e Tagging HUNGRY in each post
o Food Giveaway
o #AmiraTriedHUNGRY #ITriedHUNGRY




Social Media THE FOLKS OVER AT HUNGRY

. Crerrinian: » “GET IT DONE RIGHT!

. Testmomals ORDERING FROM
Instagram Ad Campaign : GTHEM WAS EXTREM,ELY

Google Ad Search

e Post mixture of promotional




Instagram Ad Campaign

Creating your audience

1. Settings- Ad i isbaieid et ulisiini o Grcoms Vo At

NEW AUDIENCE

Creation ot B

Locations @  Everyone in this location ~

2. Choose Objective: FION T,

@ United States { broad
Specitc Beoad
a. Brand P PPy e
= Location:
A0 | 18> |-{ G8s~ » United States

awareness " S [ o -

LS | Crtirs Megosge jal Reach: 186,000,000
b. Reach e .
c. Traffic

3. Add acampaign
name
More Categories @  Crooso a cotogory Browse

4. Create an Audience

Connections @  Add a connection type v

Save this audience




Instagram Ad

5. Set Budget and Schedule How much do you want to spend?
How astiohi do you want 1o spad® Budget @ | Lifetime Budget v | $350.00 USD
Schedule 6
Start 4/10/2015 [& 11:50 PM
Budget 0 $5.00 USD End 5/10/2015 [E 11:50 PM
(Pacific Time)
Schedule g v Perday winuously starting today
Lifetime Budget Your ad will run until Sunday, May 10, 2015.
You'll spend up to $350.00 total.

mize For 1]
Opti O | Post Engagement v Optimize For @ | Clicks to Website v

Prici Your bid will be optimized to get more engagement on Page post. Youl be charged
"o cach timo your :‘:’ w.w yraee Pricing ¢ Your bid will be optimized to get more clicks to your website. You'll be charged each time

your ad is served.
* Get the most engagements for your post at the best price - Youll be charged for
impeessions P 9 * Get the most website clicks at the best price - You'll be charged for impressions

Setthe a = tis 10 you Set the amount a click to your website is worth to you

Ad Scheduling @ * Run ads all the time

The remaining steps entail naming the ad, captioning
the ad, setting an age preference, and tying it to your
business profile

Run ads on a schedule

Ad scheduling only works with lifetime budgets.




Instagram Ad Samples

. tryhunary Sponsored v

Dan Klueger

Learn More °
@ 1K likes

tryhungry Office executives are loving how HUNGRY s
catering promoetes a sirong corporate culture in their
workspaces #DanTriedHunary

. tryhunary Sponsored v
T 1 X 5 BT

Learn More e

O Q

@ 1.2K likes

tryhungry Tired of Dianc and unhealthy office lunches?
Let HUNGRY's awarding winning chefs cater your
office lunch #TryHUNGRY




Capitol Outdoor

- Rotatingdigital billboard

- 10secondinterval

- Located on I-95 southbound to Baltimore

- Typically $15,000/4 weeks, negotiated down to $10,000/4 weeks

SOMGM. i) Christopher J. Tavlarides
— 3 President

< CAPITOL OUTDOOR
3286 M Street, NW, 3rd Floor
Washington, DC 20007
www.capitoloutdoor.com
Office (202) 337-1839
Cell (202) 262-1521
Fax (202) 298-6605



http://www.capitoloutdoor.com/

Blue Line Media

Large Billboard (Bulletin - 48’ wide x 14’ high):

- $2,950* per location per 4 weeks. Production and installation: $500 per location.

- Recommend no. of locations to reach 25% of the population on a daily basis: 4 locations per 4 weeks.
Large Billboard, HIGHWAY (Bulletin - 48’ wide x 14’ high):

- $4,950* per location per 4 weeks. Production and installation: $500 per location.

- Recommend no. of locations to reach 25% of the population on a daily basis: 4 locations per 4 weeks.
Medium Billboard (30 Sheet Poster; a/k/a Poster - 23’ wide x 11’ high):

- $950 per location per 4 weeks. Production and installation: $200 per location.

- Recommend no. of locations to reach 25% of the population on a daily basis: 10 locations per 4 weeks.

Danny Pouladian

Blue Line Media LLC
800-807-0360 x 700
800-807-0065 (fax)
DannyP@BlueLineMedia.com
www.BlueLineMedia.com



http://www.bluelinemedia.com/







D iHeartEDIA

Julian Phillips:

- Account Executive
- julianphillips@iheartmedia.com

- Office: (727) 310 - 2572



mailto:julianphillips@iheartmedia.com
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STATION SNAPSHOT
93.1 WPOC - BALTIMORE
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iHeartMedia

1 Month Recommended Package:

e 143 total spots (Monday- Friday) WPOC number 1 country station

e 15 perweek 5 aday playing in prime time hours 6am-10am, 10am-3pm, 3pm-7pm (your commercial
will play once during each one of these time frames every day.) So 3 commercials a day 5 days a week
during the times above.

e 13every Saturday: 6am-10am, 10am-3pm, 3pm-7pm (every hour your commercial will be heard on
Saturday from 6am to 7pm prime time)

e 4 spotsevery Sunday: 3pm-7pm (every hour you will be heard on Sunday during this time frame)

e Your message will reach 108,400 different people in your target demographic 34-54, you will also have
listeners outside your demo that will hear your message too

e Eachone of those 108,400 will hear your message at least 5X each during this one month period bring
the total number of your message being heard to 575,200

e Total investment $10,130 all rates are good for 48hrs | will get an extension on the rates due to you not
having your meeting with your team members until Tuesday




iHeartMedia

3 Month Package:

e 130 total spots (Monday- Friday) WPOC number 1 country station

e 5perweek 1adayplayingin prime time hours 6am-10am,.) So 1 commercial a day 5 days a week
during the times above.

e 5every Saturday: 10am-3pm, (every hour your commercial will be heard on Saturday)

e Your message will reach 88,000 different people in your target demographic 34-54, you will also have
listeners outside your demo that will hear your message too

e Eachone of those 88,000 will hear your message at least 6X each during this 3 month period bring the
total number of your message being heard to 565,500

e Total investment $10,075 all rates are good for 48hrs | will get an extension on the rates due to you not
having your meeting with your team members until Tuesday




