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Recommendations



Social Media 
● All social media handles should be the same for easier brand recognition

○ Consistent posts across all social media platforms

● Incentivize employees of companies to follow HUNGRY on social media. 
○ Hand out promo cards with all social media handles on it. 

○ Create a link on HUNGRY’s website that can allow people to make post on their social 

media about the company, linking directly to  on HUNGRY‘s website.

● Customer repost post/ promotions on their page to enter contest. 
○ To win HUNGRY free swag items, t-shirts, HUNGRY APRONS, and pens. 

■ JAK PRINTS 

○ Private Winner’s Dinner (contest) 

○ Special Promotions, only posted on the Social Media Accounts

● Tagging HUNGRY in each post 
○ Food Giveaway  

○ #AmiraTriedHUNGRY #ITriedHUNGRY



Social Media 
● Post mixture of promotional 

pictures 

● Chef Highlights 

● Video showing food prep 

● Testimonials 

Instagram Ad Campaign 

Google Ad Search 



Instagram Ad Campaign
1. Settings- Ad 

Creation
2. Choose Objective:

a. Brand 
awareness

b. Reach
c. Traffic

3. Add a campaign 
name

4. Create an Audience

Creating your audience



Instagram Ad
5. Set Budget and Schedule

The remaining steps entail naming the ad, captioning 
the ad, setting an age preference, and tying it to your 

business profile



Instagram Ad Samples



Capitol Outdoor
- Rotating digital billboard 

- 10 second interval

- Located on I-95 southbound to Baltimore

- Typically $15,000/4 weeks, negotiated down to $10,000/4 weeks 

Christopher J. Tavlarides 
President 
CAPITOL OUTDOOR 
3286 M Street, NW, 3rd Floor
Washington, DC 20007 
www.capitoloutdoor.com 
Office (202) 337-1839 
Cell (202) 262-1521 
Fax (202) 298-6605

http://www.capitoloutdoor.com/


Blue Line Media
Large Billboard (Bulletin - 48’ wide x 14’ high):

- $2,950* per location per 4 weeks.  Production and installation: $500 per location.

- Recommend no. of locations to reach 25% of the population on a daily basis: 4 locations per 4 weeks. 

Large Billboard, HIGHWAY (Bulletin - 48’ wide x 14’ high):

- $4,950* per location per 4 weeks.  Production and installation: $500 per location.

- Recommend no. of locations to reach 25% of the population on a daily basis: 4 locations per 4 weeks.

Medium Billboard (30 Sheet Poster; a/k/a Poster - 23’ wide x 11’ high):

- $950 per location per 4 weeks.  Production and installation: $200 per location.

- Recommend no. of locations to reach 25% of the population on a daily basis: 10 locations per 4 weeks.

Danny Pouladian
Blue Line Media LLC
800-807-0360 x 700
800-807-0065 (fax)
DannyP@BlueLineMedia.com
www.BlueLineMedia.com

http://www.bluelinemedia.com/






Julian Phillips:

- Account Executive
- julianphillips@iheartmedia.com
- Office: (727) 310 - 2572

mailto:julianphillips@iheartmedia.com




iHeartRadio



iHeartMedia
1 Month Recommended Package:

 

● 143 total spots (Monday- Friday) WPOC number 1 country station

● 15 per week 5 a day playing in prime time hours 6am-10am, 10am-3pm, 3pm-7pm (your commercial 

will play once during each one of these time frames every day.) So 3 commercials a day 5 days a week 

during the times above.

● 13 every Saturday: 6am-10am, 10am-3pm, 3pm-7pm (every hour your commercial will be heard on 

Saturday from 6am to 7pm prime time)

● 4 spots every Sunday: 3pm-7pm (every hour you will be heard on Sunday during this time frame)

● Your message will reach 108,400 different people in your target demographic 34-54, you will also have 

listeners outside your demo that will hear your message too

● Each one of those 108,400 will hear your message at least 5X each during this one month period  bring 

the total number of your message being heard to 575,900

● Total investment $10,130 all rates are good for 48hrs I will get an extension on the rates due to you not 

having your meeting with your team members until Tuesday



iHeartMedia
3 Month Package:

 

● 130 total spots (Monday- Friday) WPOC number 1 country station

● 5 per week 1 a day playing in prime time hours 6am-10am,.) So 1 commercial a day 5 days a week 

during the times above.

● 5 every Saturday: 10am-3pm, (every hour your commercial will be heard on Saturday)

● Your message will reach 88,000 different people in your target demographic 34-54, you will also have 

listeners outside your demo that will hear your message too

● Each one of those 88,000 will hear your message at least 6X each during this 3 month period  bring the 

total number of your message being heard to 565,500

● Total investment $10,075 all rates are good for 48hrs I will get an extension on the rates due to you not 

having your meeting with your team members until Tuesday


